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Moist Smokeless Tobacco

. Sales of moist smokeless tobacco In the
US has continued to accelerate

- Category Growth Rate — 7.2%*

- Number of adult consumers who use moist
smokeless tobacco is estimated to have risen from
4.7 million in 2001 to 6.1 million in 2006

* 26 week RADSVT ending 6/16/07




U. S. Smokeless Tobacco Company.

- Copenhagen and Skoal each account for more
than $1 billion at retail

- Copenhagen, our flagship brand, was introduced
In 1822 and is one of America's oldest
trademarks

. Skoal was introduced in 1934




Overview

General agreement in the public health literature that
cigarette smoking is substantially more dangerous than
the use of smokeless tobacco

According to public health officials, adult smokers are
misinformed about comparative health risks

Current debate is whether tobacco harm reduction
Information can be communicated responsibly without
causing unintended population effects

Mechanisms currently exist that could minimize possible
effects, including: AOFs, age-verified internet sites and
age-verified direct malil




What Is Tfobacco Harm Reduction?

Reduction vs. complete elimination of
health consequences of tobacco use

Acknowledgment that some smokers will
not stop using tobacco and will not use a
medicinal nicotine product

Alternative to “quit or die” approach

Exploration of non-traditional methods of
reducing harm (e.g., smokeless tobacco)




What Is Tfobacco Harm Reduction?

“he Depate”

. Originally focused on whether smokeless
tobacco was a reduced-risk tobacco
product to cigarettes

. Currently focused on communication




The Tobacco Harm Reduction Debate

- The debate is no longer about whether
smokeless tobacco is a reduced-risk tobacco
product

- The scientific literature reflects general acceptance that
cigarette smoking is substantially more dangerous to an
individual’s health than the use of smokeless tobacco

- A number of tobacco harm reduction proponents suggest
that adult cigarette smokers who do not quit or use
medicinal nicotine products should switch completely to
smokeless tobacco




The Tobacco Harm Reduction Debate

- What iIs the debate about?

. Whether to communicate to adult smokers the

comparative risks of cigarettes and smokeless
tobacco.

- Should adult cigarette smokers who do not quit
and do not use medicinal nicotine products be

encouraged to switch completely to smokeless
tobacco?




Communicating Comparative
RISk Information

- Why should accurate and relevant
comparative risk information be
communicated?

- Because tobacco harm reductionists indicate
that adult cigarette smokers are misinformed
about the comparative risks of cigarettes and
smokeless tobacco

- Most adult cigarette smokers do not
differentiate between smokeless tobacco

and cigarettes with regard to health risks
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Communicating Comparative
RISk Information

- Why shouldn’t accurate and relevant
comparative risk information be
communicated?

- Concerns about possible unintended
population effects, including:

- “Initiation”

- “Gateway”




Adult Clgarette Smoekers
Are Misinformed

- Dr. Michael Cummings — 2004 Scientific Conference

- Data from a nationally representative sample of over 1,000 U.S.
adult smokers

- 82% believed that “chewing tobacco is just as likely to cause
cancer as smoking cigarettes”

- Haddock, et al. (2004)

- Survey of 36,000 U.S. Air Force recruits; 32% were current
smokers

. 75.5% of male and 82.1% of female current smokers believed
switching to smokeless tobacco would result in “no risk
reduction”




Adult Clgarette Smoekers
Are Misinformed

- O’Connor, et al. (2005)

- Survey data from a population of 2,028 adult cigarette
smokers in the United States

. 82% of smokers were aware of smokeless tobacco
products

- Only 10.7% believed that smokeless tobacco products
were less harmful than cigarettes

- 82.9% disagreed with the statement that smokeless
tobacco products were less harmful than cigarettes




Communicating Comparative
RISk Information

- Right to know

- Responsible communications with tobacco
Interested adults, especially current adult smokers




Right To Know

- There Is significant support in the scientific
and public health communities for
providing adult cigarette smokers with
accurate and relevant information
regarding the comparative health risks of
cigarettes and smokeless tobacco

Providing comparative risk information to
adult cigarette smokers will assist informed
decision-making




Right To Know

 Dr. Michael Cummings (2002)

- “Until smokers are given enough information to allow
them to choose products because of lower health risks,
then the status quo will remain.”

. Professor Lynn Kozlowski (2005)

- “Saying tobacco ‘isn’t safe’ isn’t incorrect, but it isn’t
saying enough. Going beyond the no safe tobacco
message to provide better information on the nature of
risks from tobacco products and nicotine delivery
systems is necessary to respect individual rights to
health relevant information.”




Right To Know

- American Council on Science and Health (2006)

- “People need to be fully informed about the relative risks
of cigarette smoking and smokeless tobacco use in order
to make sound decisions about the use of tobacco
products.”

- Gartner, et al. (2007)

- “Smokers have an ethical right to be accurately informed
by public health officials about THR [tobacco harm
reduction] products. It is paternalistic to deny smokers
this information for fear that population nicotine use may
increase.”




Communicating Comparative RISks
Opposing Views

- Concern: Possible unintended population
effects, including:

. “Initiation”

. Could cause adult non-tobacco consumers to use
tobacco products when they otherwise would not
have done so

- Could contribute to the use of tobacco by minors
. “Gateway”

- smokeless tobacco may cause some people to take
up cigarette smoking when they otherwise would not
have done so




Communicating Comparative RISks
Opposing Views

- Burns — 2003 Congressional Hearing
Statement

- “The rate at which adults are willing to switch is
Important for calculating the net effect for harm
reduction of marketing oral tobacco products
because of the likely effects of marketing on
those not yet using any tobacco product. As a
new product is introduced, or an existing
tobacco product is marketed as offering less
risk for the smoker who is unwilling to quit, the
Initiation of use of that product among
adolescents may increase.”




Communicating Comparative RISks
Opposing Views

- Hatsukami, et al. (2004)

- “Aggressive marketing of smokeless tobacco
as less risky than cigarettes may not
necessarily lead to reduced total tobacco use
but increased use, especially newly initiated
use.”

- “[S]mokeless tobacco use may be a gateway to
using cigarettes. Whereas few smokers switch
to smokeless tobacco, a greater number of
smokeless tobacco users switch to cigarettes, a
more deadly product.”




Communicating Comparative RISks
Opposing Views

. Hall (2005)

- “Opponents argue that any reduction in health
risks from THR [tobacco harm reduction] will be
outweighed by adverse effects on public health
because these products will deter smokers
from quitting, encourage former smokers to
resume use, and increase rates of smoking
among adolescents by serving as a ‘gateway’
to smoking.”




Communicating Comparative RISks
Opposing Views

- Henley (2006)

- “We appreciate this opportunity to reemphasize
that while spit tobacco is less lethal than active
smoking, no evidence has established that spit
tobacco is as or more effective than standard
nicotine replacement in helping smokers quit.
Additionally no evidence exists that allowing
tobacco companies to market spit tobacco with
Implied health claims will decrease, rather than
Increase, the number of tobacco users and the
disease burden caused by tobacco.”




Focused Communications
On Comparative Risk

- Mechanisms exist to minimize possible
unintended population effects by focusing
comparative health risk information on
tobacco interested adults, especially
current adult smokers, including:

- Adult-Only Facllities (“AOFSs”)
- Age-Verified Internet Sites

- Age-Verified Direct Mall




Focused Communications On
Comparative Risk: AOES

- AOFs governed by 1998 Smokeless Tobacco

Master Settlement Agreement and 2002
Memorandum of Understanding (“STMSA”)

- AOFs are adult-only venues where an array of

activities can occur, including:
- Education
- Product demonstrations
- Sampling

. Data collection




Focused Communications On
Comparative Risk: AOES

- Comprehensive Restrictions Under the
STMSA

- Limited to adults through strict age-verification

- Opague barriers (at least 6 feet high) enclosing
AOF activities

- Restrictions on external signage




USSTC’s Informational Video re AOFs




IHow: Do AOES Minimize Pessible
Unintended Population Effects?

- Limiting access to tobacco interested
adults, especially current adult smokers,
addresses:

- “Initiation”
- “Gateway” issues

- Use of tobacco by minors




Focused Communications On
Comparative Risk:
Age-Verified Internet Sites

- Technology could limit communications:
- Internal age-verification methods
- Passwords

- Third-party age-restriction filtering




Age-Verification Technoelogy.

(openhagen

TORACED

Welcome

This is a tobacco-related website>Youimustibetan
age-verified adult to enter,

Enter now tolearn more about legendary
Copenhagen smokeless tobacco, and pe eligible
to receive savings, special offers and more!

Brkoitier” [l | - o
E:wgﬂ,f;, Ij.lu@tml

New Visitor?

@ SIGN UP FOR ACCESS TO THIS SITE

Registered Visitor?
[
[

W remember me

User Marme:

Password:

@ susmiT

Forgot your




Age-Verification Technoelogy.

Sign Up for Access to FreshGope.com >

Please select from the following options to enter the site!
Registered Wisitor?

Did you receive Didn't receive a mailing?

a mai|ing from us? Werify that vou're an adult and
If so, please verify yvour date of sign up for our mailing list now,
birth, and enter your ID number

frorm the mailing (it's the 10

digit number found above your

name on the address label),

Date of Birth:

ID Number {10-digit ID):

@ VERIFY YOUR AGE
& suemr




Age-Verification Technoelogy.

@ (Gpenhagen

To enter this website, fill out the form below allowing us to verify your adult age,
then answer a few guestions on the following page.

Step 1: Age Verification

Flease provide the following information exactly as it appears
on your government-issued identification (driver's license or voter Sample Government
registration card). Issued Identification

CRIVERS LICTNE

* Indicates required fields, o bt

L mE e
=

Jokin Smith
21 Thursder aad

*First Name: bari 4

Middle Name: R e
.

*Last Name: 2‘,1 m.l;d;;m;d

Suffin:

*Address 1: we use this information to
ensure that we are in
compliance with both the
law and our company policy
that we market our products

only to adults,

Address 2:
*City:
*State:

*ZIP Code:
*Date of Birth:

Home Phone:




Age-Verification Tec

By signing below, I certify that I am at least 18 years old (at least 19 years old if
a resident of AL, &K, M1, UT, or Massau or Suffollk County, MY) and wish to view
and receive smokeless tobacco-related material, I understand that giving false
information in order to accept this offer may constitute a violation of law,

Flease sign your name below by using your mouse in the signature space. IT IS
AGAINST THE LAW TO FORGE ANDTHER'S SIGNATURE OR TO
IMPERSONATE SOMEDMWE TO GAIN ACCESS TO A RESTRICTED WEB SITE.

*Signature:

Clear Signature

By clicking 'I &gree’, you are authorizing U.5. Smokeless Tobacco Co, and its
agents to confirm the accuracy of the information vou have submitted against a
government-issued ID.

@ iacree @) | DISAGREE




Focused Communications On
Comparative Risk:
Age-Verified Internet Sites

. Restricted forum for communications

- Enables collection and data monitoring




Focused Communications On
Comparative Risk:
Age-Verified Direct Mail
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r YOU MUST ACCURATELY AND FULLY COMPLETE THIS RED BOX IN ORDER FOR YOUR REQUEST TO BE PROCESSED.

AnsTiaMe JOHN |

whme [SMOKER | _ _
aoress |1 '2/%) ML N STREET
ey A_N'\',T owN

STTE CT 2P 0630

rove (203) €171 %000

WHAT IS YOUR PRIMARY E-VAIL ADDRESS? |7 0 /N $mio xER xx@AlBlc ./C oM
T0DAYS DATE (REQUIRED) | (o / 0\ |/ 2/0/0 |  YOURBRTHDATE REQUIRED: @ | /1 (3 / 1/9]5 &

| CERTIFY THAT | AM AN ADULT 18 YEARS OF AGE™ OR OLDER AND THAT | WANT TO RECEIVE INFORMATION REGARDING SMOKELESS TOBACCO.
| UNDERSTAND THAT GIVING FALSE INFORMATION IN GHDEH TO ACCEPT THIS DFFER MAY CONSTITUTE A VIOLATION OF LAW.

1
AU

"19 GROLUER IN ALABAMA, ALASKA, UTAH, WERY JCRSEY, SUFFOLK COUNTY DH HASSAU COUNTY, NEW YORK, OFFER NOT AUMILABLE TO MINORS. BIRTHDATE, S\GMATIJRE AND TODAY'S DATE REOUIRED.

TO BE COMPLETED BY USSTC STAFF
SURVEY QUESTIONS

e LR
d98:2 85807 3 2

It yes, how many cans in total do you consuma?

cans per week [ 13 cans per month [ 2 cans per month /1 can or less per month

What brand do you use most otten?
15koa® [ Copenhagen® ] Red Sea® [ Grizzly® [ Kodiak® [ Timberwolt® Other

What flavor is that? || Natural | | Wintergreen [ | Straight [ Mint Other

Is that? [ Fine Cut [ Long Cut L Bandits® ] Pouches
2. What is your second choice brand (if any)?
3. Out of the last TEM times you bought smokeless tabacco, how many times did you buy your most often brand?

4. If you smoke cigarettas, how many packs do you smoke per week? 0 '1

[ 1C /s ‘RS RVL [In/s [CIRT Jvf’n

L

If this is for Sweepstakes Entry
please see Official Rules.

e
U o
DISEASE AND USES: Smokeless

TOBACCO CO.
TOOTH LSS Gopenhegen, Skoal and Aed Seal are rag dus. Tobacco Ca. or an affliate.

Grizzly is a registerad trademark of Conwoad, LP. Kodiak is a registered trademark of Rosswil LLC,
Timberwolf is a registered frademark af RT.C. Brands, Inc. G2005 ULE. Smokeless Tobacco Co. 208461




Focused Communications On
Comparative Risk:
Age-Verified: Direct Mail

- Method of transmitting information to age-
verified adults re comparative health risks

- Enables company to collect and monitor
data

- Synergy with AOFs, age-verified internet
sites and age-verified direct maill

- Responsible, age-verified communication vehicles

35




How Do Age-Verified lnternet Sites
And Direct Mail Minimize Possible
Unintended! Population Effects?

Limiting communications to tobacco
Interested adults, especially current adult
smokers, addresses:

- “Initiation”
. “Gateway” issues

- Limiting communications to age-verified adults




Conclusion

- General agreement in the public health literature
that cigarette smoking is substantially more
dangerous than the use of smokeless tobacco

- According to public health officials, adult smokers
are misinformed about comparative health risks

Current debate i1s whether tobacco harm
reduction information can be communicated
responsibly without causing unintended
population effects

- Mechanisms currently exist that could minimize possible
effects




Conclusion

- Mechanisms that could minimize the
possible unintended population effects
Include:

- Adult-Only Facilities (“AOFs”)
- Age-Verified Internet Sites

- Age-Verified Direct Mall




